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£€) aKpUXUH O Cleverbots

Irogn 3aboTATCA 0 JTroaax

Banepus Kunouek HuknTa Mopo3sos

Pykosogutens otoena LinpekTop
TPENOMAPKETUHIA M ONEePALMOHHOIO MO MAPKETUHTY W
YNPABAEHUS MPOLAXAMU PA3BUTUIO BU3HECO






YTO XoueT 6peHn MeHepxep?
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NHPO B anTeke ?




APKETUHI MeHepXXep?




Kak nposeputb?

OTyeTbl O NPOAAXAX

OTyeTbl NpepcTaBuTenen
BHYTpPEHHUM ayguT

Mystery shopper
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Uto coenanun?






Y3HOeM OCHOBHbIX
KOHKYPEHTOB Mo
6peHpoBOM
cocTasngoLwen

Y3HaeM Hanuuume
npenapara B
KOHKPETHOM ToYKe

YTouHsieM
Heo6xoauMyIo
uHopMaumio o
npenapare

YTO MOXHO Yy3HOTb U3 3BOHKA?

Yto MOXeTe
MOCOBETOBATbL OT

OnpeﬂeﬂeHme Bb|60p O3BYYKM ,D'06pb|l7| OeHb, 3TO

cKpuniTa anTeka?

nona
onepartopa <symptom>?

v

[NOHATHO, a <name>
ecTb? be3 pasHuLbI B
KOKMX 0O3NPOBKAOX

A 4

YTo MOXeTe cKa3aTb O
<« <name>, ec/i1 CPOBHUBATb
Cc aHanorammn?

XopoLlo, cnacnéo, oo « MoxeTe elle ueHy
cBMaaHuS! MOOCKA3OTh?




Kak cTtpounca gnanor ¢ $apMaueBToM

2OTO anTeka?

[NopekoMeHaynTe BUTOMUHBI

A CKONbKO CcTOUT?

3aBepLUeHMe gmanora

30 000 koHTOKTOB B 6A3€

23 000 ycneLwuHbIX 3BOHKOB (77%)
- HepocTtynHbin HoMep (1%)

- 3aBepLueH 6e3 oteeTa (20%)

- HecyulecTBytoLwmmn Homep (2%)

7 000 ycnewwHbIx auanoros (29%)

- dapMaueBT 30HAT (4%)

- He Tyna nonanu (29%)

- Bbixopg 30 pamku cueHapua (37%)



Mystery shopper // phone audit

7.8 k POS 4 k POS 4 k POS 0,3 k POS

BbIBOPKA KOHTPAKTHbIE AMTEKM C AINTEKK C NPOMO
BU3NUTAMU

2%  34%  33%  28%

TOTAN NMHOOPMNPOBAHUE MHOOPMNPOBAHNE WHDOPMAMPOBAHUE

NHPOPMUPOBAHUE B KOHTPAKTHbIX B NMOKPbIBAEMbIX B AIMNTEKAX C TMA
AMNTEKAX BU3UTAMU ANTEKAX
INFO BY REGION

Brand #1 Akrikhin Brand#2 Brand#3 Brand#4 Brand#5 Brand#6 Brand#7
TOTAL 60% 32% 3% 2% 2% 1% 0% 0%
Region #1 66% 27% 2% 3% 2% 1% 0% 0%
Region #2 55% 36% 2% 3% 2% 1% 0% 0%
Region #3 56% 36% 2% 3% 1% 1% 0% 0%
Region #4 S54% 34% 3% 5% 2% 2% 0% 0%
Region #5 75% 10% 12% 1% 1% 0% 0% 0%
Region #6 47% 42% 4% 5% 2% 1% 0% 0%
Region #7 65% 27% 3% 2% 1% 1% 0% 0%
Region #8 65% 27% 3% 2% 2% 1% 0% 0%
Region #9 53% 40% 1% 1% 1% 3% 0% 0%
Region #10 57% 40% 0% 1% 1% 1% 0% 0%
Region #11 66% 28% 1% 2% 1% 2% 0% 0%
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Brand #1 Akrikhin

TOTAN
3% 2% 2% 1% 0% 0%
Brand #2 Brand #3 Brand #4 Brand #5 Brand #6 Brand #7
NMHOOPMUNPOBAHUE B KOHTP. ANTEKAX
2% 3% 2% 1% 0% 0%
Brand #2 Brand #3 Brand #4 Brand #5 Brand #6 Brand #7
NMHPOPMNPOBAHUE B NOKPbIBAEMbBIX AIMTEKAX
2% 3% 2% 1% 0% 0%
Brand #2 Brand #3 Brand #4 Brand #5 Brand #6 Brand #7
MHPOOPMUPOBAHKE B AMNTEKAX C TMA
2% 2% 1% 1% 0% 0%
Brand #2 Brand #3 Brand #4 Brand #5 Brand #6 Brand #7



Pas3BuTtHne npoekTa

Co3paHue
Lenoyek

Hoobyuetrne MPO3BOHOB
no 6peHaam

[MoarotoBka
agpecHoro
cnmcka
anTek

IHo6aBneHue

Hoo6yueHune EROCOE
O6oraweHune small talk
60a3bl ANTeK




Banepusa Kunouek

PykoBogutens otgena
TOProBOro MApPKeTUHra
N ONePALMOHHOro
YyMNPABNEHUS MPOLAXAMMU

Huknta Mopo3os

OupekTop no
MOPKETUHIY U
PA3BUTUIO BU3HECA




